
Deadlines & Alibis
2025-26 American Advertising Awards

Deadlines & Alibis



3

American
Advertising
Awards 2025-26

THE CASE OPENS.
2025-26 AMERICAN ADVERTISING AWARDS
DES MOINES, IOWA

WHAT IS THE AMERICAN ADVERTISING 
AWARDS COMPETITION?
The American Advertising Awards stand as the 
industry’s largest and most comprehensive 
examination of creative work. Each year, the 
sharpest ideas, boldest executions, and most 
deliberate craft are brought into the 
light  —  and judged accordingly.

Presented by the American Advertising 
Federation (AAF), the competition recognizes 
every form of advertising, across every 
medium, from entrants of every size, from 
every corner of the country. More than 
40,000 entries are submitted annually. Each 
one leaves a trail. Each one faces scrutiny.

Only the strongest cases hold up.

THE STUDENT AMERICAN 
ADVERTISING AWARDS COMPETITION
The student competition runs alongside the 
professional awards and is the largest of 
its kind. While the categories are fewer, 
the standards are not. The process mirrors 
the same three-tier structure  —  local, 
district, national  —  where student work 
is weighed, questioned, and tested just 
like the pros.

The rules are the same.

The spotlight is the same.

And the verdict carries just as 
much weight.

Introduction
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SILVER AGENCY OF RECORD

BRONZE SILVER/PHOTOBOOTH

SponsorsIntroduction

THREE-TIER COMPETITION
The American Advertising Awards operate as a three-tier 
competition  —  each level narrowing the field and raising 
the stakes. Entries are first reviewed locally, through 
competitions organized by more than 200 American Advertising 
Federation clubs nationwide.

Local winners advance to district-level judging, competing 
across one of 15 districts. From there, district winners move 
on to the final stage of judgment: the national competition.

Those selected represent the strongest work in the field. Not 
because of budget or scale, but because of the strength of 
the idea itself. That standard is what separates the American 
Advertising Awards from virtually every other creative 
competition.

More information on the national competition can be found at 
americanadvertisingawards.com.
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JudgesJudges

MILES HARVEY
Doe-Anderson

Miles Harvey has dined with kings and fist fought 
Viggo Mortensen in the basement of a bathhouse. But 
only in his dreams. In reality, he’s an Executive 
Creative Director at Doe-Anderson with a wide range 
of experience building brands across categories 
from bourbon to tourism to healthcare to home 
services. He’s created content for everyone from 
Taylor Swift to Barack Obama, sung karaoke with 
Wanda Sykes and been yelled at by Pitbull. But 
these days, nothing compares to the joy of a 
perfect forehand volley.

ASHLEY MCCAFFREY
zro_g / Smash Creative LLC

As the co-founder of zro_g, and founder of 
Smash Creative LLC, Ashley McCaffrey has spent 
the last 13 years collaborating with a variety 
of organizations across the professional and 
collegiate athletics landscape, and is widely 
recognized as one of the most creative designers 
in the sports community. She and her husband, 
Derek Lilleskov, reside in Nashville, Tennessee, 
where you’ll find her engaged in one of the many 
board games in her collection or playing catch 
with her three dogs, Hank, Daisy and Buddy.

VON GLITSCHKA
Glitschka Studios

Von Glitschka is the Creative Director 
of Glitschka Studios, which focuses on 
brand-centric design customized for each 
client’s specific industry and tailored 
to their audience to maximize brand 
engagement in meaningful ways.

JEREMY MARTIN
Freelance Creative Director

Jeremy is a conceptual and strategic leader with 15+ 
years of professional experience crossing nearly every 
category. Positive and flexible with the ability to 
shape the big picture and focus on the details, he 
develops and pilots ideation from beginning to end, 
placing special emphasis on creating meaningful work 
that resonates. By collaborating with clients to define 
strategically sound solutions that help accomplish 
goals and solve business challenges, his work has 
resulted in improved customer experiences positively 
influencing growth.



10 11

Judges

DENVER BAILEY
Enjoy New Media

Denver Bailey is the Creative Director and Founder of 
Enjoy New Media, a metro Atlanta-based video production 
company celebrating its 10th anniversary in 2026. Denver 
leads the team in the conceptualization and creation of 
content for major brands, including H&R Block, Hasbro, 
Jazwares, Spin Master, and T-Mobile. He has a passion 
for crafting product-focused content in the commercial 
space, especially for the toy industry, and is an active 
member of the Toy Association. At home, he is a dedicated 
father to his two amazing children, Harper and Hansel, 
and a loving husband to his supportive wife, Mengmeng. 
Without them, the aforementioned would be blank.

Killer work since 2000.

Was it With the In
The BarLocust LoungeHohbergerBean Counter Darling Killer Mastermind

The LookoutPixel PusherSocial Media Maven Handler Coffee Cup Timesheet Red Pen

Old Addy X-ACTO Laptop

The Fishbowl

2rm.com
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PLUS FRESH, AFFORDABLE RECIPES IN EVERY ISSUE!

COZY FALL 
SANDWICHES

FROM YOUR 
SLOW COOKER

GRAZE AND 
GATHER

WISCONSIN CHEESE

AN APPLE 
A DAY

DELICIOUS NEW 
VARIETIES 

LATTES 
AT HOME
COLD OR HOT

free

ISSUE 58  I  OCTOBER-DECEMBER  2025
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SALES & MARKETING
Sales Promotion / Campaign 

SALES & MARKETING
Collateral / Publication / Magazine 

SALES & MARKETING
Collateral / Publication / Magazine 

SALES & MARKETING
Publication 

OLD TAVERN INTEGRATED CAMPAIGN

BY: 818-a tiny design empire

FOR: Old Tavern 

CART-TO-KITCHEN MAGAZINE

BY: Fareway Stores, Inc.

WARDROBE THEORY PROJECT ISSUE 1

BY: Now Now

FOR: Wardrobe Theory Project Issue 1

TO SERVE

BY: Model Farm

FOR: Iowa State Daily
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T H E Y ’ R E
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AAAAAA
A A A ACK

BA A A A ABA A A A A
AAAAAAAAAAAA
A A A ACKA A A ACK

Reunited, and it tastes so good!
Hash browns are back on the breakfast menu.

YOU ASKED FOR 
JAW-DROPPING 

FLAVOR 

WE BROUGHT 
THE HEAT 

FLAVOR FLAVOR 

WE BROUGHT WE BROUGHT 
THE HEAT THE HEAT 

Transport your taste buds with our Spicy Thai Chicken Sandwich.
Discover bold flavors in every bite at Market Grille.

YOU ASKED FOR 
BREAKFAST 

SANDWICHES

MEET YOUR 
NEW FAVORITE

SANDWICHESSANDWICHES

MEET YOUR MEET YOUR 
Try the delicious, brand-new Craveable Croissant.

Breakfast sandwiches are now on the menu.

YOU ASKED 
FOR FRESH

WE’VE GOT 
FRESH

Want a fresher way to feel full? 
Enjoy a crisp, green, and tasty Cobb Salad from Market Grille.

FOR FRESHFOR FRESH

WE’VE GOT WE’VE GOT 
FRESHFRESH

YOU ASKED 
FOR BIG, 

BOLD FLAVORS

WE DELIVERED 

YOU ASKED YOU ASKED 
FOR BIG, FOR BIG, FOR BIG, FOR BIG, 

BOLD FLAVORSBOLD FLAVORS

WE DELIVERED WE DELIVERED 
Our Rise & Shine Burger is simply irresistible. 

Try our signature burgers and sandwiches today.

Hy-Vee Market Grille Menu Launch Campaign
WINDOW BANNERS

SALES & MARKETING
Packaging 

PRINT ADVERTISING
Newspaper Advertising / Campaign 

SALES & MARKETING
Sales Promotion 

PRINT ADVERTISING
Branded Content & Entertainment / Campaign

HY-VEE PREMIUM PRE-POPPED POPCORN

BY: Meyocks

FOR: Hy-Vee 

I’M A NEBRASKA CORN FARMER PRINT

BY: Strategic America

FOR: Nebraska Corn Board

HY-VEE MARKET GRILLE POS

BY: Meyocks

FOR: Hy-Vee

NEBRASKA CORN FARMER STORIES

BY: Strategic America

FOR: Nebraska Corn Board

MY KIDS THINK WE HELP THE CORN 
GROW. SOMEDAY, THEY’LL REALIZE

it’s the other way around.

IAmNebraskaCorn.com
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OUT-OF-HOME & AMBIENT MEDIA
Out-of-Home / Outdoor Board / Large Venue  

OUT-OF-HOME & AMBIENT MEDIA
Ambient Media / Single Installation 

OUT-OF-HOME & AMBIENT MEDIA
Ambient Media / Multiple Installations

ONLINE/INTERACTIVE
Branded Content & Entertainment / 
Single Entry / More than :60

SCIENCE CENTER BIG BLAST FUTURE

BY: Trilix

FOR: Science Center of Iowa 

THE COMMUNITY CRATE

BY: Project7 Design

FOR: The Community Crate

JOYWALK

BY: Project7 Design

FOR: Greater Des Moines Partnership, 
Downtown Des Moines, Inc.

MAKE-A-WISH IOWA | GIDEON’S WISH

BY: Trilix

FOR: Make-A-Wish Iowa
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Iowa State University Iowa State UniversityIowa State University Iowa State University

Guess what’s back this Fall. Hint: It starts with “Cyclone” 
and ends with “Weekend.” Any ideas on what to expect???

Cyclone Welcome Weekend 2025: Join us to 
watch the big game... we’ve got the best seats this 
side of the pond.

This year’s Cyclone Welcome Weekend is sure to be the 
GOAT. Mark your calendar for August 22-24!   See you August 22-24!

Option 1 Option 3Option 2 Option 4

Iowa State University Iowa State UniversityIowa State University Iowa State University

Guess what’s back this Fall. Hint: It starts with “Cyclone” 
and ends with “Weekend.” Any ideas on what to expect???

Cyclone Welcome Weekend 2025: Join us to 
watch the big game... we’ve got the best seats this 
side of the pond.

This year’s Cyclone Welcome Weekend is sure to be the 
GOAT. Mark your calendar for August 22-24!   See you August 22-24!

Option 1 Option 3Option 2 Option 4

Iowa State University Iowa State UniversityIowa State University

Kick off the year with the best seats this side of the pond. 
Join us for an exclusive students-only game watch! Goats, volleyball exhibition, free prizes, and more. What 

else would you expect from Cyclone Welcome Weekend?!

Goat cuddles at breakfast? Un-baa-lievable! It’s just one 
of the fun events you can enjoy this Cyclone Welcome 
Weekend. 

Exclusive VolleyballBreakfast

Watch the game with us!
Free food, prizes, and more.

Free breakfast, prizes, and more!
This is the G.O.A.T.

Free food, prizes, and more.
August 22 and 23

CyWW Social Ads Version Final Meta In-Feed
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Iowa State University

With an awesome game watch, G.O.A.T. breakfast, 
volleyball, and more, this is a weekend you’ll never forget. 

Weekend

Cyclone Welcome Weekend 
See the full schedule!

CyWW Social Ads Version Final Meta Carousel
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ONLINE/INTERACTIVE
Branded Content & Entertainment / 
Single Entry / More than :60  

ONLINE/INTERACTIVE
Social Media / Campaign 

ONLINE/INTERACTIVE
Social Media / Campaign

ONLINE/INTERACTIVE
Social Media / Campaign

PRITCHARD | BECKY ROBINSON CAMPAIGN

BY: Daylite Pictures

FOR: Legacy Golf Course / Streetrod 

FRESH FIT MEALS MONTHLY SMOOTHIE

BY: Rippke Design

FOR: Fresh Fit Meals

RVA 2025 TOURNAMENT SOCIAL CAMPAIGN

BY: Roots Volleyball Academy

CYCLONE WELCOME WEEKEND

BY: ZLR Ignition

FOR: Iowa State University

BEST 
IN 

SHOW
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ONLINE/INTERACTIVE
Websites / Consumer 

FILM, VIDEO & SOUND
Television Advertising 
(Regional/National) / Campaign

ONLINE/INTERACTIVE
Websites / Consumer

FILM, VIDEO & SOUND
Television Advertising 
(Regional/National) – Single Spot / Up to 2:00

APEX DENTAL WEBSITE

BY: TwoTone Creative

FOR: APEX Dental 

FRIENDLY AT FAREWAY – GOOD MORNING

BY: VAEZR Studio, a division 
of Zirous

FOR: Fareway Stores, Inc.

FIRST BAPTIST ATLANTA WEBSITE

BY: TwoTone Creative

FOR: First Baptist Atlanta

Z-SERIES SOYBEANS BEN’S BIGGER BINS

BY: Two Rivers Marketing

FOR: Pioneer
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FILM, VIDEO & SOUND
Television Advertising (Regional/National) / 
Single Spot / Up to 2:00

FILM, VIDEO & SOUND
Sales Promotion / Audio/Visual 
Sales Presentation

FILM, VIDEO & SOUND
Television Advertising (Local) / 
Single Spot / :30 or Less

ONLINE FILM, VIDEO & SOUND
Internet Commercial / Single Spot

PIONEER #1 CORN AND SOYBEANS

BY: Two Rivers Marketing

FOR: Pioneer 

RAIN BIRD GOLF PUMP STATIONS VIDEO

BY: Two Rivers Marketing

FOR: Rain Bird Golf

MEET BOB / BOB THE TOOL

BY: Trilix

FOR: Pancheros Mexican Grill

VOLVO ADT “MADE FOR THE WILD”

BY: Two Rivers Marketing

FOR: Volvo
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Primary Text: Skip the chaos of holiday shopping. 
Gift education savings with just a few clicks.

Headline: Done in Minutes. Remembered for Years.

Give the gift that
grows with them.
An ISave 529 plan helps a child's dreams 
snowball into a big, bright future. 
Plus, you could win $5,290 if you register by 
December 31 at www.ISave529.com!

SCAN TO
REGISTER

CROSS PLATFORM
Integrated Advertising Campaigns / 
B-to-B Campaign (Regional/National)

CROSS PLATFORM
Integrated Advertising Campaigns /  
Consumer Campaign (Regional/National)

CROSS PLATFORM
Integrated Advertising Campaigns / 
B-to-B Campaign (Regional/National)

CROSS PLATFORM
Integrated Brand Identity Campaign

PIONEER #1 CORN AND SOYBEANS

BY: Two Rivers Marketing

FOR: Pioneer 

ISAVE HOLIDAY CAMPAIGN

BY: Strategic America

FOR: State of Iowa Treasurer

VOLVO ADT “MADE FOR THE WILD”

BY: Two Rivers Marketing

FOR: Volvo

SUVON PREMIUM ADJUVANTS

BY: Farmboy Inc

FOR: Suvon Premium Adjuvants

THAT’S 
WHAT #1 

LOOKS 
LIKE.

CORN AND SOYBEAN 
SEED IN THE U.S.#1

Is there a sight more comforting than a freshly harvested crop overflowing your bins? 
Maybe it’s the way the sunlight bounces o� your combine at high noon. Or a glimpse of 
your Pioneer agronomist’s truck as it turns into your driveway. When you plant Pioneer®

brand corn and soybean seed, you know you can trust the #1 seed in the nation to deliver 
the performance and protection you deserve. So look around and take it all in. Because 
nothing looks better than maximizing yield.

Check out the view from the top at Pioneer.com/NumberOne.

Planted by more farms than any 
other competitive seed brand.

According to Kynetic USA, Inc. agricultural sales data for 2024 corn and soybean sales. © 2025 Kynetec USA, Inc.
Pioneer® brand products are provided subject to the terms and conditions of purchase which are part of the labeling and purchase documents.
™ ® Trademarks of Corteva Agriscience and its affiliated companies. © 2025 Corteva.

CORN AND SOYBEAN CORN AND SOYBEAN 
SEED IN THE U.S.

Is there a sight more comforting than a freshly harvested crop overflowing your bins? Is there a sight more comforting than a freshly harvested crop overflowing your bins? 
Maybe it’s the way the sunlight bounces o� your combine at high noon. Or a glimpse of Maybe it’s the way the sunlight bounces o� your combine at high noon. Or a glimpse of 
your Pioneer agronomist’s truck as it turns into your driveway. When you plant Pioneeryour Pioneer agronomist’s truck as it turns into your driveway. When you plant Pioneer®

brand corn and soybean seed, you know you can trust the #1 seed in the nation to deliver brand corn and soybean seed, you know you can trust the #1 seed in the nation to deliver 
the performance and protection you deserve. So look around and take it all in. Because 

Check out the view from the top at Pioneer.com/NumberOne.

 brand products are provided subject to the terms and conditions of purchase which are part of the labeling and purchase documents. brand products are provided subject to the terms and conditions of purchase which are part of the labeling and purchase documents.
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CROSS PLATFORM
Integrated Brand Identity Campaign

CROSS PLATFORM
Integrated Brand Identity Campaign

CROSS PLATFORM
Integrated Brand Identity Campaign

CROSS PLATFORM
Integrated Brand Identity Campaign

WAVE AVL INTEGRATED BRAND IDENTITY

BY: TwoTone Creative

FOR: Wave AVL

GRACEWAY BIBLE CHURCH BRANDING

BY: TwoTone Creative

FOR: GraceWay Bible Church

GREATER IOWA CREDIT UNION 2025

BY: Bucket Agency

FOR: Greater Iowa Credit Union

RISEFEST 2026 BRANDING

BY: TwoTone Creative

FOR: RISE Ministries
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1/28/26, 12:08 PM f3dabd90-7eeb-436e-85d6-23339ef4a7e9 (1920×1080)

https://cache.91c2be992dfb7dcc6256c04eaf0f366c.r2.cloudflarestorage.com/01e5a7b8-3fb6-44dd-b552-61328afaf812/f3dabd90-7eeb-436e-85d6-23339ef4a7e9?X-Amz-Expires=60&response-content-disposition=inline%3… 1/1

CROSS PLATFORM
Online / Integrated / 
Branded Content Campaign

CROSS PLATFORM
Online / Interactive Campaign

CROSS PLATFORM
Online / Integrated / 
Branded Content Campaign

ELEMENTS OF ADVERTISING
Film & Video / Animation, 
Special Effects or Motion Graphics

CAITLIN CLARK FOUNDATION CAMPAIGN

BY: TwoTone Creative

FOR: Caitlin Clark Foundation

LUMIGEN  —  READY FOR BATTLE

BY: Two Rivers Marketing

FOR: Pioneer

IT’S A TRIP. MAKE IT YOURS.

BY: Catch Des Moines

SCI 55 YEARS OF HISTORY

BY: Trilix

FOR: Science Center of Iowa
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303 WATSON P OWELL JR .  WAY, SUITE 100
DES MOINES , IA 50309

Riley Smith
3311 Ashwood Drive
Urbandale, IA 50322

Donate

About Us

Helping Without 
Hierarchy.

ELEMENTS OF ADVERTISING
Film & Video / Animation, 
Special Effects or Motion Graphics

PUBLIC SERVICE
Sales & Marketing / Public Service 
Collateral / Brand Elements

PUBLIC SERVICE
Film, Video & Sound / Public Service 
Online Film, Video & Sound

ADVERTISING/MEDIA INDUSTRY SELF-PROMOTION
Collateral / Direct Marketing & Specialty 
Advertising

THELMA’S TREATS

BY: Trilix

FOR: Thelma’s

JUSTGIVE LOGO

BY: ZLR Ignition

FOR: JustGive Participatory 
Philanthropy

WHAT’S EATING IOWA EPISODE 1

BY: Invictus Media

FOR: Iowans for a Stronger Community

ZLR IGNITION SOC 2 MAILER

BY: ZLR Ignition
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At VAEZR Studio, we don’t just create content, we create experiences.
Our team of strategists, creatives, and storytellers partners with brands to 
transform ideas into powerful moments that resonate and deliver results.

From idea to impact
STRATEGY. EXPERIENCE. STORYTELLING. IMAGINATION.

OUR SERVICES
Experience Services:
Design immersive brand experiences that spark connection and leave a lasting impression.

Business Strategy:
Align creativity with clear goals to ensure every experience and asset drives measurable results.

Video Production:
From concept to final cut, we tell compelling stories that elevate brands and move audiences.

Event Production:
Create moments that matter - from trade shows to live events - executed seamlessly from start to finish.

DISCOVER WHAT’S POSSIBLE AT VAEZR.COM

STRATEGY. EXPERIENCE. STORYTELLING. IMAGINATION.

ADVERTISING / MEDIA INDUSTRY SELF-PROMOTION
Film, Video & Sound Self-Promotion

ADVERTISING / MEDIA INDUSTRY SELF-PROMOTION
Campaigns / Integrated Media Campaign

LIFESTYLE REEL: INVICTUS MEDIA

BY: Invictus Media

MEYOCKS GIVES A DAMN

BY: Meyocks
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Student DivisionStudent Division
R 17

G 23

B 30

C  80%

M  70%

Y  60%

K  76%

C   7%

M  5%

Y   6%

K   0%

C   2%

M  22%

Y   90%

K   0%

C   14%

M  45%

Y   93%

K   1%

#11171e

SLATE GREY

R 249

G 197

B 53

#f9c535

GOLDEN

R 211

G 146

B 53

#d39235

DAWN

R 234

G 234

B 233

#eaeae9

CLOUDY

V E R D A N T  T E A  S T Y L E  G U I D E

L O G O

W O R D  M A R K

F O N T S

C l a s s y  V o g u e

A B C D E F G H I J K L M N O

P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r

s t u v w x y z

Kaisei Tokumin

V
E

R D A N T T E

A

V E R D A N T  T E A

C O L O R  P A L E T T E

I D E N T I T Y  M A R K S

SALES & MARKETING
Product or Service Sales Promotion / 
Packaging

ONLINE / INTERACTIVE
Advertising & Promotion / Campaign

VERDANT TEA - BRAND IDENTITY

BY: Leelia Rudicil

Simpson College

BEIS TRAVEL WEB BANNERS

BY: Shay Lagenhorst & Reese Scherder

Iowa State University

BEST 
IN 
SHOW



36 37

Benny’s

Benny’sBenny’sBenny’sBenny’sBenny’sBenny’s

�

Benny’s

Roboto

Benny’s Style Guide
PRIMARY LOGO

PRIMARY REVERSED

IMPROPER USE

Do not distort the logo Do not distort the logo Do not recolor the logo Do not add shadows or effects Do not add outlines

SECONDARY LOGOS

WORDMARK COLORS

FONTS

Use for headlines and/or title

Use for paragraphs and/or text

Roboto Weights

Tangy Orange Vanilla Shake Smokey Grey Light White
Values:
R  240 
G  90
B  43
#F05A2B

0 
80
93
0

C
M
Y
K

Values:
R  238 
G  222
B  197
#EEDEC5

6 
11
22
0

C
M
Y
K

Values:
R  77 
G  77
B  77
#4D4D4D

65 
58
57
57

C
M
Y
K

Values:
R  255 
G  255
B  255
#FFFFFF

0 
0
0
0

C
M
Y
K

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

Roboto Regular, Roboto Italic, Roboto Medium, Robot Medium Italic,
Roboto Bold, Roboto Bold Italic

abcdefghijklmn
opqrstuvwxyz

ABCDEFGHIJK LMN
OPQRSTUVWXYZ

abcdefghijklmn
opqrstuvwxyz

Do not distort the logo Do not distort the logo Do not recolor the logo Do not add shadows or effects Do not add outlines

Benny’sBenny’sBenny’s

Smokey GreySmokey GreySmokey GreySmokey Grey Light WhiteLight WhiteLight WhiteLight White
Values:
R  77 
G  77
B  77
#4D4D4D

65 
58
57
57

CC
MM
YY
KK

Values:Values:
R  255 
G  255
B  255
#FFFFFF#FFFFFF

0 
0
0
0

C
M
Y
K

ABCDEFGHIJK LMNABCDEFGHIJK LMNABCDEFGHIJK LMNABCDEFGHIJK LMN
OPQRSTUVWXYZ
ABCDEFGHIJK LMN
OPQRSTUVWXYZ
ABCDEFGHIJK LMN abcdefghijklmnabcdefghijklmnabcdefghijklmnabcdefghijklmnabcdefghijklmnabcdefghijklmnabcdefghijklmn

opqrstuvwxyzopqrstuvwxyzopqrstuvwxyzopqrstuvwxyz
abcdefghijklmn
opqrstuvwxyz
abcdefghijklmnabcdefghijklmn
opqrstuvwxyz
abcdefghijklmnabcdefghijklmn
opqrstuvwxyz
abcdefghijklmnabcdefghijklmn
opqrstuvwxyz
abcdefghijklmn

FILM, VIDEO & SOUND
Audio / Radio Advertising / Single Spot

CROSS PLATFORM
Integrated Advertising Campaigns / Brand 
Identity Campaign

CROSS PLATFORM
Integrated Advertising Campaigns / Brand 
Identity Campaign

CROSS PLATFORM
Integrated Advertising Campaigns / Consumer 
Campaign / Local

IOWA BRAIN DRAIN

BY: Isabella Prebil

ISU Greenlee School of Journalism 
and Communication

BENNY’S RESTAURANT - BRAND IDENTITY

BY: Christian Lopez

Simpson College

VERDANT TEA - BRAND IDENTITY

BY: Leelia Rudicil

Simpson College

PANCHEROS CAMPAIGN

BY: Cade Brown, Ava Haynes & 
Maddie Marsh

Iowa State University
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ELEMENTS OF ADVERTISING
Visual / Logo Design

BENNY’S RESTAURANT – BRAND IDENTITY

BY: Christian Lopez

Simpson College
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Congratulations to all the winners! 
It’s amazing how giving a damn 
can lead to award-winning work.

We’re
dead set 
on recognizing 
creative that 
deserves it.

GIVING A DAMN CHANGES EVERYTHING.

Case 
Closed
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