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Welcome
2022 AMERICAN ADVERTISING AWARDS

DES MOINES, IA

WHAT IS THE AMERICAN ADVERTISING 
AWARDS COMPETITION?

THE AMERICAN ADVERTISING AWARDS PROGRAM IS 
THE ADVERTISING INDUSTRY’S LARGEST AND MOST 
REPRESENTATIVE CREATIVE COMPETITION, RECOGNIZING 
CREATIVE EXCELLENCE IN THE ART OF ADVERTISING. 

SPONSORED BY THE AMERICAN ADVERTISING FEDERATION 
(AAF), THE AMERICAN ADVERTISING AWARDS COMPETITION 
REPRESENTS THE BROADEST CREATIVE SPIRIT OF ADVERTISING 
BY RECOGNIZING ALL FORMS OF ADVERTISING; IN ALL VARIETIES 
OF MEDIA; CREATED BY ALL SIZES AND TYPES OF ENTRANTS; 
AND FROM ALL OVER THE COUNTRY. MORE THAN 40,000 
TOTAL ENTRIES ARE ENTERED AND JUDGED ANNUALLY. 

THE STUDENT AMERICAN ADVERTISING 
AWARDS COMPETITION

THE AMERICAN ADVERTISING AWARDS STUDENT COMPETITION IS HELD 
CONCURRENTLY WITH THE PROFESSIONAL COMPETITION AND IS THE 
LARGEST STUDENT ADVERTISING COMPETITION OF ITS KIND. ALTHOUGH 
THERE ARE FEWER CATEGORIES, THE STUDENT COMPETITION MIRRORS 
THE THREE-TIER STRUCTURE OF THE PROFESSIONAL COMPETITION. 

THREE-TIER COMPETITION

THE AMERICAN ADVERTISING AWARDS ARE UNIQUE AMONG 
ADVERTISING CREATIVE COMPETITIONS. IT IS THE ONLY COMPETITION 
THAT INCLUDES THREE ARDUOUS LEVELS OF COMPETITION. 

ENTRIES ARE FIRST JUDGED AT THE LOCAL LEVEL THROUGH 
COMPETITIONS ORGANIZED BY NEARLY 200 AD CLUBS AFFILIATED 
WITH THE AAF. WINNERS FROM THE LOCAL LEVEL ADVANCE TO THE 
SECOND LEVEL OF JUDGING AND PARTICIPATE IN ONE OF 15 DISTRICT 
COMPETITIONS. AFTER DISTRICT WINNERS ARE SELECTED, THEY 
ADVANCE TO THE THIRD LEVEL OF JUDGING – THE NATIONAL FINALS. 

AWARD WINNERS TRULY REPRESENT THE BEST OF THE BEST. WITH 
THE AMERICAN ADVERTISING AWARDS, IT IS THE SIZE OF THE IDEA 
THAT MATTERS MOST, NOT THE SIZE OF THE ORGANIZATION THAT 
CREATED THE WORK, NOR THE SIZE OF THE BUDGET BEHIND IT. 
THIS DISTINCTION ELEVATES THE AMERICAN ADVERTISING AWARDS 
ABOVE VIRTUALLY EVERY OTHER ADVERTISING COMPETITION. 

MORE INFORMATION ON THE NATIONAL AWARDS CAN 
BE FOUND ON THE NATIONAL AAA’S WEBSITE.
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SILVER BRONZE

AGENCY OF RECORD WINE SPONSORBEER VENDOR
BEER SPONSOR

PHOTO BOOTH SPONSOR

REEL SPONSORPHOTO BOOTH PROVIDER

PHOTOGRAPHER CORPORATE SPONSOR

THANK YOU TO OUR SPONSORS
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SELF-PROMOTION

Delsol Retirement  
Celebration
ZLR IGNITION

ZLR IGNITION
SENIOR ART DIRECTOR
KELLY BITTNER
SENIOR COPYWRITER
SHAE OLSON

ACCOUNT COORDINATOR
LIV MELINE

PRESIDENT
XAN MCNELLY
SENIOR DIGITAL MEDIA STRATEGIST
JESS KENNEDY

ZLR Unstressed-ive E-Card
ZLR IGNITION

ZLR IGNITION
SENIOR COPYWRITER
SHAE OLSON
SENIOR ART DIRECTOR
KELLY BITTNER

ACCOUNT MANAGER
LIV MELINE

PRESIDENT
XAN MCNELLY
SENIOR DIGITAL MEDIA STRATEGIST
JESS KENNEDY

G G
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SELF-PROMOTION

Valentine’s Day Mailer
COOPER SMITH & COMPANY

COOPER SMITH & COMPANY
PRESIDENT
SALLY COOPER SMITH
CREATIVE DIRECTOR, GRAPHIC DESIGNER
EMILY COOPER SMITH

Farmboy Holidelays Kit
FARMBOY

FARMBOY
CREATIVE DIRECTOR
JASON MCARTOR
SENIOR DESIGNER
TAYLOR ECKSTROM

ART DIRECTOR
ZACHARY KERN

S S
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SELF-PROMOTION

KCCI Storm Team 8 –  
Fall Weather
KCCI

KCCI
WRITER/PRODUCER
LEIA BACUYAG
ASST. CREATIVE SERVICES DIRECTOR
ANDREW BRIDGEWATER

CREATIVE SERVICES DIRECTOR
NATHAN WHITE

S
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CORPORATE RESPONSIBILITY

Krause Group 2020  
CSR Report
KRAUSE GROUP

NOW NOW
DESIGN & DIRECTION
JOHN SOLARZ
DESIGN
ADAM FERRY

BUILD
LUIGI RAUSCH

HAND CUT COLLAGE
UGHISM  
(ADRIANNA PATTERSON)

 

We found rigor within the balance of opposing forces. 
The arrows suggest matching rudimentary letter forms, K and A.

G
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CROSS PLATFORM  |  SPONSORED BY

ICON Water Trails  
Campaign
CENTRAL IOWA WATER TRAILS

STRATEGIC AMERICA
 

 

JC

-On the �rst icon (the tent): 
Stylize the tent and camp�re 
to be more of a silhouette — 
similar to the kayaker or 
bikers
-On the second icon  (the 
bridge): Recolor the bridge 
(something other than 
white)
-On the third icon (the 
�sherman): This appears to 
be �y �shing — change to 
re�ect a more standard 
method (it’s okay if you can’t 
see the �sh)

GReading Coffee  
Branding
READING COFFEE COMPANY

AVIDITY CREATIVE
ART DIRECTOR
ADAM FELLER
 

 

B 
of

 S G
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CROSS PLATFORM

JR’s SouthPork Ranch
JR’S SOUTHPORK RANCH

RED DOT ADVERTISING
 
RED DOT CREATIVE TEAM
WEB DEVELOPMENT
NOLASOFT

JC G Basket & Bushel Marketing 
Materials
TOPCO

MEYOCKS
 
MEYOCKS BASKET & BUSHEL TEAM
 

S
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CROSS PLATFORM

Care.Fully.
HOLMES MURPHY & ASSOCIATES

HOLMES MURPHY 
& ASSOCIATES

CREATIVE CAMPAIGN, DIRECTION, AND DESIGN SUPPORT  
IN COORDINATION WITH HOLMES MURPHY 
MEYOCKS GROUP

 
 

(800) 247.7756 | holmesmurphy.com 2 

 

S Powered By Innovation  
Campaign
DOOSAN INFRACORE NORTH AMERICA

TWO RIVERS MARKETING
 

 

 

S
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CROSS PLATFORM

empowerDX Brand 
Awareness Campaign
EMPOWERDX

TWOTONE CREATIVE
FOUNDER + CEO
JENNY CROSS
ACCOUNT MANAGER
GRACE MAHER

S
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ELEMENTS OF ADVERTISING

HSTV Logo – Moe Town BBQ
HY-VEE

MEYOCKS
 
MEYOCKS MOE TOWN BBQ TEAM

Basket & Bushel Logo
TOPCO

MEYOCKS
 
MEYOCKS BASKET & BUSHEL TEAM

GG
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ELEMENTS OF ADVERTISING

The Fat Vegan Logo Design
THE FAT VEGAN

AVIDITY CREATIVE
CREATIVE DIRECTOR
ADAM FELLER
ART DIRECTOR
MATT ESCKELSON

The Fat Vegan is a 100% vegan food truck serving classic American comfort foods. 
The oversized, charismatic owner and chef has set out to prove that “vegan” doesn’t 
have to mean “healthy.” The theme of the truck is meant to bring patrons back to 
the 1950’s era of gluttony.

Description G Anti-Tobacco Card Deck  
Illustration
IOWA DEPARTMENT OF PUBLIC HEALTH – 
TOBACCO USE PREVENTION AND CONTROL DIVISION

ZLR IGNITION
ACCOUNT MANAGER
LOU LAURENT
ACCOUNT COORDINATOR
LIV MELINE

SENIOR COPYWRITER
SHAE OLSON
SENIOR ART DIRECTOR
KELLY BITTNER

 

G
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ELEMENTS OF ADVERTISING

ICON Water Trails Badges
CENTRAL IOWA WATER TRAILS

STRATEGIC AMERICA
 

 

 

-On the �rst icon (the tent): 
Stylize the tent and camp�re 
to be more of a silhouette — 
similar to the kayaker or 
bikers
-On the second icon  (the 
bridge): Recolor the bridge 
(something other than 
white)
-On the third icon (the 
�sherman): This appears to 
be �y �shing — change to 
re�ect a more standard 
method (it’s okay if you can’t 
see the �sh)

G Motus Audure Logo
MOTUS AUDERE

RED DOT ADVERTISING
 

 

 

 

S



17

ELEMENTS OF ADVERTISING

Twilight Tinker Branding
TWILIGHT TINKER

TWOTONE CREATIVE
FOUNDER + CEO
JENNY CROSS
GRAPHIC DESIGNER
LIBBY SCHWERS

S
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FILM, VIDEO & SOUND

The Ones Campaign Anthem  
Video
DRAKE UNIVERSITY

TWO RIVERS MARKETING
 

 

 

G The Ones Campaign  
Priority Videos
DRAKE UNIVERSITY

TWO RIVERS MARKETING
 

 

 

 

G
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FILM, VIDEO & SOUND

Stine Yield+ Brand 2021
STINE SEED

TRILIX
 

 

 

G Stine Women in Ag Series
STINE SEED

TRILIX
 

 

 

G
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FILM, VIDEO & SOUND

The Not So Late Show –  
Series
UNITYPOINT HEALTH

TRILIX
 

 

The Not So Late Show – 
Boonstra
UNITYPOINT HEALTH

TRILIX
 

 

 

G G
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FILM, VIDEO & SOUND

USDA Producers
USDA

MODEL FARM
DIRECTOR
TONY THRUSH
VIDEO PRODUCTION MANAGER
BRIAN MARCZEWSKI

VIDEOGRAPHER
ONI WRIGHT

G Science Center of Iowa –  
Impact
SCIENCE CENTER OF IOWA

TRILIX
 

 

 

S
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FILM, VIDEO & SOUND

Iowa Wild Intro Video
IOWA WILD

TRILIX
 

 

 

 

Canyon PALs Adventures
DREAMWORKS ANIMAITON

KRISTIAN DAY MEDIA / 
GOLDEN ANVIL PICTURES
PRODUCER | DIRECTOR
COLE NEEDHAM
PRODUCER | WRITER
KRISTIAN DAY

DIRECTOR OF PHOTOGRAPHY
CALEB HARRIS

PRODUCTION DESIGNER
JACK MEGGERS
PRODUCER
MARIA BISSELL

SS
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FILM, VIDEO & SOUND

USDA Producers
USDA

MODEL FARM
DIRECTOR
TONY THRUSH
VIDEO PRODUCTION MANAGER
BRIAN MARCZEWSKI

VIDEOGRAPHER
ONI WRIGHT

SStine Brand
STINE

TRILIX
 

 

 

S
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Retirement Solutions  
Sizzle Reel
PRINCIPAL FINANCIAL GROUP

PRINCIPAL FINANCIAL GROUP
HEAD OF CREATIVE
DIANE VAN WYNGARDEN
PRODUCER
BRANT BUMGARNER

DIGITAL DESIGNER
MCLEAN JINKINSON

VIDEO EDITOR
JOE ROUNSEVILLE

 

FILM, VIDEO & SOUND

SA City With No Limits
CATCH DES MOINES

CATCH DES MOINES
DIRECTOR CREATIVE AND COMMUNICATIONS
BEN HANDFELT
 

S
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FILM, VIDEO & SOUND

A City With No Limits
CATCH DES MOINES

CATCH DES MOINES
DIRECTOR CREATIVE AND COMMUNICATIONS
BEN HANDFELT
 

 

Give Santa What He 
Really Wants
FAREWAY

APPLIED ART & TECHNOLOGY
 
APPLIED ART & TECHNOLOGY
 

NEXT STEP/FAREWAY

 

S S
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The Champ
IOWA LOTTERY

APPLIED ART & TECHNOLOGY
 
APPLIED ART & TECHNOLOGY
 

STRATEGIC AMERICA

 

IOWA LOTTERY

The Champ –  
Million Dollar Summer
IOWA LOTTERY

STRATEGIC AMERICA
 

 

 

FILM, VIDEO & SOUND

SS
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FILM, VIDEO & SOUND

UnityPoint Health –  
Austin Holiday
UNITYPOINT HEALTH

TRILIX
 

 

 
 

We Built Better Nitrogen
PIVOT BIO

KRISTIAN DAY MEDIA
DIRECTOR | WRITER | PRODUCER
PETAR MADJARAC
PRODUCER | PRODUCTION MANAGER
KRISTIAN DAY

DIRECTOR OF PHOTOGRAPHY
BRUCE JAMES BALES

PRODUCTION DESIGNER
BUFFALO BONKER
COSTUME DESIGNER
JENNIFER MCDONALD

S S
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ONLINE / INTERACTIVE  |  SPONSORED BY 

Digital Seasons  
Marketing Materials
HY-VEE

MEYOCKS
 
MEYOCKS HV DIGITAL SEASONS TEAM
 

Wall to Wall Wine Website
HY-VEE

MEYOCKS
 
MEYOCKS WALL TO WALL TEAM
 

SG
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ONLINE / INTERACTIVE

Principal Online  
Annual Report
PRINCIPAL FINANCIAL GROUP

RED DOT ADVERTISING
 
RED DOT CREATIVE TEAM
DEVELOPMENT
NOLASOFT

Texas A&M College  
of Architecture
TEXAS A&M UNIVERSITY COLLEGE OF ARCHITECTURE

JUICEBOX INTERACTIVE
DESIGNER
JORUNN AASEN
DESIGNER
MAGGIE BLAND

CHIEF STRATEGIST + PRINCIPLE
DALE BENTLAGE

PROJECT MANAGER
JAMIE ADAMS

 

S S
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ONLINE / INTERACTIVE

Day in the Life Microsite
UNITYPOINT HEALTH

TRILIX
 

 

 

Trinity Fellowship  
Annual Report
TRINITY FELLOWSHIP CHURCH

TWOTONE CREATIVE
FOUNDER + CEO
JENNY CROSS
SENIOR UX/UI DESIGNER
VANESSA VAN GORP

SENIOR GRAPHIC DESIGNER
ABBY GOODENOW

CONTENT CREATOR
MELANIE VAN HORN

 

SS
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ONLINE / INTERACTIVE

Spanish Cuentos  
Web Design
SPANISH CUENTOS

DES MOINES CREATIVE
OWNER & FOUNDER
ASHLEY MILLER
 

 

S
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OUT OF HOME & AMBIENT MEDIA

Doosan Breakthrough  
Dealer Meeting
DOOSAN INFRACORE NORTH AMERICA

TWO RIVERS MARKETING
 

 

 

G80/35 Music Festival  
Posters
DES MOINES MUSIC COALITION

RED DOT ADVERTISING
 

 

 

GJC
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OUT OF HOME & AMBIENT MEDIA

Bright College  
Jordan Creek Signage
DRAKE UNIVERSITY

TWO RIVERS MARKETING
 

 

Riverview Music Festival
DES MOINES MUSIC COALITION

RED DOT ADVERTISING
 
RED DOT CREATIVE TEAM
ILLUSTRATOR
MARISSA HERNANDEZ

DESIGNER
TOBIAS TYLER

S S
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PRINT ADVERTISING  |  SPONSORED BY 

Iowa Corn Field of Dreams  
Media Kit
IOWA CORN

BING BANG
DIRECTOR OF MARKETING AT IOWA CORN
SHANNON TEXTOR
CHIEF MARKETING OFFICER AT BING BANG
MACKENZIE EDDIE

GRAPHIC DESIGNER AT BING BANG
LEIGHA POWERS

S
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Get Vaccinated Campaign
IOWA DEPARTMENT OF PUBLIC HEALTH

ZLR IGNITION
EXECUTIVE CREATIVE DIRECTOR
BOB DELSOL
SENIOR ART DIRECTOR
KELLY BITTNER

PR & CONTENT LEAD
JESSICA LOWN

ACCOUNT MANAGER
LOU LAURENT
VIDEO PRODUCTION PARTNER
GRASSHORSE STUDIOS

PUBLIC SERVICE   |  SPONSORED BY

SISTEP Anti-Tobacco  
Deck of Cards
IOWA DEPARTMENT OF PUBLIC HEALTH –  
TOBACCO USE PREVENTION & CONTROL DIVISION

ZLR IGNITION
SENIOR ART DIRECTOR
KELLY BITTNER
SENIOR COPYWRITER
SHAE OLSON

ACCOUNT MANAGER
LOU LAURENT

ACCOUNT COORDINATOR
LIV MELINE

 

G
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PUBLIC SERVICE

The Ones Website
DRAKE UNIVERSITY

TWO RIVERS MARKETING
 

 

 

S ICC Vaccine  
Encouragement Burchett
IOWA CATHOLIC CONFERENCE

MJ&ASSOCIATES, LLC
RYAN BURCHETT CAMERA & SOUND
PHIL DINGELDEIN

S
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SALES & MARKETING   |  SPONSORED BY

Reading Coffee Bags
READING COFFEE COMPANY

AVIDITY CREATIVE
ART DIRECTOR
ADAM FELLER
 

Crazy Genius Coffee Bag
LEAF AND BEAN SOCIETY

AVIDITY CREATIVE
ART DIRECTOR
ADAM FELLER
 

 

GG
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SALES & MARKETING

Basket & Bushel
TOPCO

MEYOCKS
 
MEYOCKS BASKET & BUSHEL TEAM
 

SThe Warm Up Influencer Gift
BLK & BOLD

AVIDITY CREATIVE
ART DIRECTOR
ADAM FELLER
 

S
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SALES & MARKETING

Red Acre Farms
HY-VEE PACKAGING

MEYOCKS
 
MEYOCKS RED ACRE TEAM
 

 

S Mia Italian Pizza
HY-VEE PACKAGING

MEYOCKS
 
MEYOCKS MIA ITALIAN TEAM
 

 

S
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SALES & MARKETING

Trinity Fellowship  
Annual Report
TRINITY FELLOWSHIP CHURCH

TWOTONE CREATIVE
FOUNDER + CEO
JENNY CROSS
SENIOR GRAPHIC DESIGNER
ABBY GOODENOW

CONTENT CREATOR
MELANIE VAN HORN

 

 

 

 

S
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STUDENTS – ALL CATEGORIES

Malocchio Kombucha
STUDENT AT IOWA STATE UNIVERSITY

PAIGE KLEIN
GRAPHIC DESIGNER

Goldfish Web Banner Ad
STUDENT AT IOWA STATE UNIVERSITY

LEXI SNELLER
CREATIVE DIRECTOR

GGB 
of S
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STUDENTS – ALL CATEGORIES

Goldfish Web Banner Ad
STUDENT AT IOWA STATE UNIVERSITY

LEXI SNELLER
CREATIVE DIRECTOR
 

Goldfish Online Campaign
STUDENT AT IOWA STATE UNIVERSITY

LEXI SNELLER
CREATIVE DIRECTOR

 

GG
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STUDENTS – ALL CATEGORIES

Iowa DOT #Focus Campaign
STUDENTS AT IOWA STATE UNIVERSITY

SARAH CARNEY

PETRA OWUSU

HALEY WILLIAMS
CREATIVES

This ad is for passengers only.

#FOCUS

Goldfish Web Banner Ad
STUDENT AT IOWA STATE UNIVERSITY

LEXI SNELLER
CREATIVE DIRECTOR
 

S S
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STUDENTS – ALL CATEGORIES

Carlos Mexican Grill Logo
STUDENT AT IOWA STATE UNIVERSITY

SARAH CARNEY
 

Gray’s Lake Promo Video
STUDENTS AT DRAKE UNIVERSITY

GRACIE 
PARKER
CAMERA, EDITING, MUSIC  
EDITOR, BOOM MIC

BEN MOWITZ
CAMERA, BOOM MIC

SAVANNA 
BOUS
CAMERA, BOOM MIC

 

S S
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Cheers to you and the great work you do. — Two Rivers Marketing
HERE’S TO THE WINNERS! ten years of

des moines beer.
 |   confluencebrewing.com

Top-Rated 
DSP

Workflow 
Automation

Omnichannel 
Performance

The Future of Advertising Has Arrived.

See what Basis can do for you.

Learn more at basis.net  

Questions? Contact us via info@basis.net  

Centro is now Basis Technologies.  

With Basis, you can increase visibility into team and media performance,  

streamline billing reconciliation, and boost your competitive edge.  

Harness the power of automation to go beyond campaign metrics  

so you can work smarter—not harder.

Leading the way  
since 1893.
At West Bank, we’ve spent more than 129 years building strong relationships,  
one conversation at a time.  

westbankstrong.com  •  Member FDIC
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zlrignition.com

RIGOROUSLY  
TESTED BY CREATIVE 
PROFESSIONALS
Confluence beer brought to you by ZLR Ignition. 
Please create responsibly.
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SEE YO
U

 N
EXT YEAR

!


