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What is the American Advertising Awards competition?

The American Advertising Awards is the advertising industry’s largest and most
representative creative competition, recognizing creative excellence in the art
of advertising.

Sponsored by the AAF, the American Advertising Awards competition represents
the broadest creative spirit of advertising by recognizing all forms of advertising; in
all varieties of media; created by all sizes and types of entrants; and from all over the
country. More than 40,000 total entries are entered and judged annually.

The Student American Advertising Award Competition

The American Advertising Awards student competition is held concurrently with the
professional competition and is the largest student advertising competition of its
kind. Although there are fewer categories, the student competition mirrors the three-
tier structure of the professional competition.

Three-Tier Competition

The American Advertising Awards are unique among advertising creative
competitions. It is the only competition that includes three arduous levels
of competition.

Entries are first judged at the local level through competitions organized by
nearly 200 ad clubs affiliated with the AAF. Winners from the local level advance
to the second level of judging and participate in one of 15 district competitions.
After district winners are selected, they advance to the third level of judging — the
national finals.

Award winners truly represent the best of the best. With the American Advertising
Awards, it is the size of the idea that matters most, not the size of the organization
that created the work, nor the size of the budget behind it. This distinction elevates
the American Advertising Awards above virtually every other advertising competition.

More information on the national awards can be found on the National AAA's website.
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Sales & Marketing

SILVER

AWARD

BLK & Bold Coffee Bag
BY: Avidity Creative
CLIENT: BLK & Bold

CREDITS: Adam Feller — Art Director
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Moto Roasters Packaging
BY: Avidity Creative

CLIENT: Moto Roasters
CREDITS: Adam Feller — Art Director

Sales & Marketing

Foundry Distilling Co. Okoboji Vodka
BY: Meyocks

CLIENT:  Foundry Distilling Co.

CREDITS: Meyocks Foundry Distilling Company Team

Hy-Vee Zb6et Seasonal Chocolates
BY: Meyocks

CLIENT:  Hy-Vee

CREDITS: Meyocks Hy-Vee Team
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Hy-Vee A Belief in Better Beef
BY: Meyocks

CLIENT: Hy-Vee

CREDITS: Meyocks Hy-Vee Team
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Prairie Ridge Annual Report
BY: Red Dot Advertising + Design
CLIENT: Prairie Ridge

CREDITS: Red Dot Creative Team

Sales & Marketing

Integer Prospecting Direct Mail

BY:
CLIENT:
CREDITS:

The Integer Group

The Integer Group

Steve Gammel - Vice President, Creative

Lisa Braden — Creative Director

Jill McClain - Associate Creative Director / Copywriter
Tony Schrader — Senior Art Director

JUDGE'S
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CHOICE

Integer Prom
The Integer Group
The Integer Group

Steve Gammel - Vice President, Creative

Lisa Braden — Creative Director

Jill McClain - Associate Creative Director / Copywriter
Amanda Godwin — Art Director

BY:
CLIENT:
CREDITS:




Print Advertising Out-Of-Home & Ambient Media ITAMAR

-7 Aisles Online - No Baggage Fees “''"" Hy-Vee Fast & Fresh Shopper Chopper “'''"" @Grand Blue Mile TEN Bus Ads
— BY: Hy-Vee —— BY: Meyocks —— BY: Wellmark Blue Cross and Blue Shield
——— CLIENT: Hy-Vee, Inc ——— CLIENT: Hy-Vee ——— CLIENT: Wellmark Blue Cross and Blue Shield
rwaro CREDITS: Donna Tweeten — Executive Vice President, awaro CREDITS: Meyocks Hy-Vee Team arwaro CREDITS: Wellmark Grand Blue Mile Team

Chief Marketing Officer, Chief Customer Officer,

Hy-Vee, Inc

No baggage fees.

tiyVee.

aisles

Get a Hy-Vee Aisles Online membership and get free I'
L pant 9 e o ONliNE
grocery delivery on orders over $30. Only $99 annually.

Sign up today at Hy-Vee.com/membership. M E M B E RS H I P



Out-Of-Home And Ambient Media

I 1 1
Online/Interactive Sponsored by: |H HAPPY MEDIUM
B, oo W et ..
“ """ Integer Gallery Night °'t't* Des Moines Symphony Website
BY: The Integer Group ——— BY: Trilix Group .-ﬁ
CLIENT:  The Integer Group ——— CLIENT: Des Moines Symphony e

swaro CREDITS: Steve Gammel - Vice President, Creative swaro CREDITS: Trilix Group

Lisa Braden - Creative Director

Experience

Symphony

" Wine Guide

BY: Hy-Vee

CLIENT: Hy-Vee, Inc

awarp CREDITS: Matt Nannen - Senior Vice President,
Digital Marketing
Ul / UX Team, Hy-Vee, Inc
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Online/Interactive

We Write Code Website
BY: We Write Code
CLIENT: We Write Code

CREDITS: Renae Meines — Art Director & Developer
Lauren Matysik — Designer & Photographer

Weo love our clients

F|Im, Video, And Sound ¥ LESSING > FLYNN

One Step Backpack

BY:
CLIENT:
CREDITS:

Wellmark Small Group TV Ads

BY:
CLIENT:
CREDITS:

Hy-Vee

Hy-Vee, Inc.

Donna Tweeten — Executive Vice President,
Chief Marketing Officer, Chief Customer
Officer, Hy-Vee Inc.

Wendy Hiatt — Creative Director, Producer
The Motion Refinery

Karl Baldus - Editor,

The Motion Refinery

Toby Phillips — Cinematographer,

XXL Pictures

ZLR Ignition

Wellmark Blue Cross and Blue Shield
Shae Olsen — Copywriter

Phil Schriver — Art Director

Ben Mcintosh — Jr. Art Director

Bob Delsol — Creative Director

8IN 10 IOWA SMALL BUSINESSES
Kelly Konz — Account Director AHE COUEHED BY WELLHHHH,

Chantelle Cadek — Account Manager

13



Film, Video, And Sound Film, Video, And Sound
I

lowa DOT - Zero Fatalities Grim
BY: Bucket Media

CLIENT: lowa DOT

CREDITS: Bucket Media

Principal Video Series

BY: Red Dot Advertising + Design
CLIENT: Principal Financial Group
CREDITS: Red Dot Creative Team

LE
o

Assets
- Liabilities
= Net Worth

Sunbelt Rentals Videos Easier With myWellmark

CLIMATE CENTEG i EEMEEAL TO9L CRILiKS
BY: Two Rivers Marketing Fme PRI i i BY: ZLR Ignition
CLIENT: Sunbelt Rentals - CLIENT: Wellmark Blue Cross and Blue Shield
CREDITS: Ryan Newton - Video Production Manager, - e ?Eﬁ'ﬂ?"s ek b CREDITS: Shae Olsen — Copywriter
Sunbelt Rentals : PROJECT = = Phil Schriver — Art Director
Two Rivers Marketing = Sunbelt Rentals Team Kelly Bittner — Art Director
o e Pikjo i i i Bob Delsol - Creative Director

Kelly Konz — Account Director
Chantelle Cadek — Account Manager




Film, Video, And Sound

Des Moines: The S's Are Silent
BY: Catch Des Moines
CLIENT: Catch Des Moines

CREDITS: Ben Handfelt — Director of Creative
& Communications, Catch Des Moines

Fleo Shorts

BY: Trilix Group
CLIENT: Fleo Shorts
CREDITS: Trilix Group
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Film, Video, And Sound

Savery Social Campaign
BY: Trilix Group

CLIENT: Renaissance Savery
CREDITS: Trilix Group

Grizzly Coolers Social Campaign
BY: Trilix Group
CLIENT:  Grizzly Coolers
CREDITS: Trilix Group

REMAISSAMCE"
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Film, Video, And Sound

BEST OF

SHOW

lowa Wild Jersey Reveal
BY: Trilix Group

CLIENT:  lowa Wild

CREDITS: Trilix Group

Film, Video, And Sound

SILVER

AWARD

SILVER

AWARD

After the Storm
BY: Lessing-Flynn
CLIENT: Vermeer Corporation

CREDITS: Jonathan Quinn — Senior Video Producer
Matt Eul - Head Visionary

Amerex Culture Video
BY: Trilix Group
CLIENT: Amerex Corporation
CREDITS: Trilix Group

'} AFTER THE STOR
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Film, Video, And Sound
I

Prairie Meadows 30th Anniversary
BY: Trilix Group

CLIENT: Prairie Meadows

CREDITS: Trilix Group

Grizzly Coolers

BY: Trilix Group
CLIENT:  Grizzly Coolers
CREDITS: Trilix Group

Film, Video, And Sound

JUDGE'S

e

CHOICE

Michelin New Parent Hype
BY: The Integer Group
CLIENT:  Michelin

CREDITS: Steve Gammel - Vice President, Creative
Alesha Burgraff — Creative Director
Travis Arndorfer — Creative Director
Erica Cleveland — Senior Art Director
Shelbie Malinski — Producer
Danielle Fengel — Account Service

lowa Wild Intro Video
BY: Trilix Group
CLIENT: lowa Wild
CREDITS: Trilix Group

Best bty | a |
Bast baby monitor

Bonl Daby productls

Bauat Baby product reviiws

21
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Film, Video, And Sound

Savery Hotel Reintroduction
BY: Trilix Group

CLIENT: Renaissance Savery
CREDITS: Trilix Group

NCAA CWS - More Than A Game
BY: Trilix Group

CLIENT: NCAA College World Series
CREDITS: Trilix Group

REMNAISSANCE’

Film, Video, And Sound

NCAA CWS - Next Chapter
BY: Trilix Group

CLIENT: NCAA College World Series
CREDITS: Trilix Group

23
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Cross Platform

SILVER

AWARD

Cross Platform

DiaEdge Video/Mailer Launch Kit Grand Blue Mile TEN Campaign S
BY: Two Rivers Marketing BY: Wellmark Blue Cross and Blue Shield —
CLIENT:  Mitsubishi Materials CLIENT: Wellmark Blue Cross and Blue Shield —
CREDITS: Two Rivers Marketing — Mitsubishi Materials Team CREDITS: Wellmark Grand Blue Mile Team AWARD

DIA€EDGE

CRAFTED BV A MTELRISHI MATERALS

ssmrsn -‘.‘-‘&HTEH e:mrsnr

Goodie Bowl Branding S
BY: BASEMINT —
CLIENT: Goodie Bowl —
CREDITS: Kelly Bittner — Art Director AWARD

Andrew Maahs — Art Director

GSodie Bowl

80/35 2019 Campaign
BY: Red Dot Advertising + Design
CLIENT: Des Moines Music Coalition

CREDITS: Red Dot Creative Team — Design & Art Execution
Jason Cross — Web Development

RN (D) A BTG -

25
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Cross Platform Cross Platform

SILVER

AWARD

Clyde's Fine Diner Identity “'t'"" Christkindlemarket 2019 Louie's Farewell Tour

BY: Eight Seven Central — BY: Farmboy BY: ZLR Ignition

CLIENT: Clyde's Fine Diner ———— CLIENT: Des Moines European Heritage Foundation CLIENT:  ZLR Ignition

CREDITS: Uciel Medina - Design & Direction rwaro CREDITS: Farmboy CREDITS: Kelly Bittner — Art Director

Shae Olsen — Copywriter

A
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Cross Platform

Food Bank of lowa Picture Yourself
BY: Strategic America

CLIENT: Food Bank of lowa

CREDITS: Strategic America

Dorothy's House Capital Campaign

BY: Strategic America
CLIENT: Dorothy's House
CREDITS: Strategic America
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Elements Of Advertising

SILVER

AWARD

SILVER

AWARD

Manos de Dios Coffee Logo
BY: Avidity Creative

CLIENT: Manos de Dios

CREDITS: Adam Feller — Art Director

os D&

MAN
s0\O

TRD MRK

Cofpfpe®

WDM Historical Society Logo

BY: Red Dot Advertising + Design
CLIENT: West Des Moines Historical Society
CREDITS: Red Dot Creative Team

SILVER

AWARD

Cornerstone Mural lllustrations
BY: BASEMINT
CLIENT: Cornerstone Pediatrics and Family Allergy

CREDITS: Kelly Bittner - lllustrator
Andrew Maahs — lllustrator
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Elements Of Advertising

BFGoodrich Offroad Guide
BY: The Integer Group

CLIENT: BFGoodrich

CREDITS: Steve Gammel - Vice President, Creative
Alesha Burgraff — Creative Director
Michael Shelley — Associate Creative Director
Jake Grothoff — Copywriter
Danielle Fengel — Account Service
Scott Steen - Digital Production

'IBFGoodirich,

THE ULTIMATE
4X4 DRIVING GUIDE

One Step Backpack

BY: Hy-Vee

CLIENT: Hy-Vee, Inc

CREDITS: Toby Phillips — Cinematographer, XXL Pictures

Public Service

JUDGE'S

e

CHOICE

JDRF Hope Gala 2019

BY: Two Rivers Marketing

CLIENT: JDRF

CREDITS: Two Rivers Marketing — JDRF Team

SA

strategic america
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Public Service

Best Friend
BY: ZLR Ignition
CLIENT: lowa Department of Public Health

CREDITS:

Lou Laurent — Account Manager

Shae Olsen — Copywriter

Kelly Bittner — Art Director

Bob Delsol - Creative Director

Jessica Lown - Production Coordinator
Luminary Creative - Video Production Partner

World's Worst Combos

BY:
CLIENT:
CREDITS:

ZLR Ignition
Governor's Traffic Safety Bureau

Shae Olsen - Copywriter

Ben Mcintosh — Jr. Art Director

Bob Delsol — Creative Director

Josh Ladd - Account Manager

Jessica Lown — Producion Coordinator

Applied Art & Technology — Video Production Partner

Print Advertising

The North Face - Look Good

BY: lowa State University

CREDITS: Bailey Balmer
Vanessa Lewis
Tanner Short

STAND OUT
ON THE SLOPES

DRESS FOR
.\ ADVENTURE

Elements of Advertising

Subaru Experience - Love Made Easy
BY: lowa State University

CREDITS: Riley Holtrop
Emilee Drost
Jakob Hill

33
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Student Awards: Elements of Advertising

“'''"" My Cyclone Story Civility Campaign """ Emilee Drost Photography
——— BY: lowa State University ——— BY: lowa State University
——— CREDITS: Lexie Muzzy ———— CREDITS: Riley Holtrop

AWARD AWARD

EMILEE DROST

CUSTOM BRANDED PHOTO
+ VIDEO EXPERIENCES

We |love
mMmeaningful
WOork ...

NO Maftter
who does It.

Tukinguev;m plhn.!:;_i]réﬁhy,- hrand H’H-]rhiE!TII'Ig and j:lhﬁTn sharing to o new levell

Engage Onsite Collect Customer Data
Social Sharing Brand Growth

Basis i

' #1-rated
Congrats! |
We redefined the &
- Py A Workflow
digital media industry. B —
Digital marketing teams Cl
~ reported a 35% efficiency Omnichannel
meyOCkS l:j increase and 12% income Fefformapee
MEAN MORE' uplift with Basis.
Business

See what Basis will do for you. Intelligence & Insights

Questions? Contact us via info@centro.net.

Learn more at www.centro.net/basis.
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SR meredith

The rumors are true,
our office is closing.

WE

ENTERTAIN - ENCOURAGE * INSPIRE
ENRICH ¢ INFORM - EMPOWER

NATIONAL MEDIA

\ On Monday, we will be closed for
: President’s day. 20 paid holidays in 2020 —

including the ones nobody cares about. InStyle HCOINE REAL SIMPLE Parents  Enfertainment
integer SHAPE Livi ng allrecipes MAGNOLIA 5 é}(:ﬁ]lﬁ'lg

TRAE&IA%NAL Parengts EatingWell FOOD&WINE

reveal rachaclray Mdwetlivig weddings Pidres  WOOD.

(B][FOUNDRY] $Bmeredithagrimedia meredith €3 meredith

b con

CBS, FOXh T =
46 =7 €) @5 €4 m= 9

Atlanta  Phoenix st. Louis Portland Hartford

. Loui
keTviss Ty
ksmon rool.S |- e s Il Fox)
G lle

Kansas city Mobile - Pensacola Las Vegas Flint - Saginaw Springfield  Greenvi

RELATIONSHIPS THAT LAST Congratulations to the

2020 American Advertising Awards

W] West Bani winners

westbankstrong.com | Member FDIC
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LOCAL MEDIA
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Nashville
MNI
targeted

media

Stamford

Your Partners For Success

< o= dmaging

reat. Big. Graphics. _

Sﬁeedl’m

VEHICLE WRAPS - BANNERS « WALL MURALS ¢« PLEXIGLASS PROJECTS
TRADE SHOW DISPLAYS - POP - EVENT GRAPHICS
INDOOR/OUTDOOR SIGNAGE - FLOOR GRAPHICS - WINDOW GRAPHICS
DIRECTIONAL SIGNAGE ° ...AND SO MUCH MORE!

NEED SOMETHING THAT HAS NEVER BEEN BUILT BEFORE?
BRING US YOUR CHALLENGE!

If you have not tried SpeedPro Imaging lately,

ARCHITECTURAL | EVENTS | FAMILIES
PORTRAITS | PRODUCT| REAL ESTATE

give us a call at:
or by emailing: infodsm(@speedpro.com
Check us out at speedpro .com

2053 SE 37th Street Grimes, lowa 50111

3 15-306-1330 JAREDHEIDEMANNEGMAIL.COM
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GARNER

WE'RE LOOKING FOR PEOPLE WHO CAN WRITE, ART DIRECT, DESIGN, PRINTING | MAILING | GRAND FORMAT | FULFILLMENT
STRATEGIZE AND MARKET THEIR WAY OUT OF A PAPER BAG.

AN RR DONNELLEY COMPANY

\WHAT'S 1N THEBAG?

RIGOROUSLY ZLR ). IGNITION
TESTED BY

CREATIVE

PROFESSIONALS.

Confluence beer brought to you by
ZLR Ignition. Please create responsibly.

Join Hy-Vee’s creative marketing team. Send your resume and portfolio samples to MCoon@hy-vee.com.




THANK YOU SPONSORS

American Advertising Federation Of Des Moines Applied Art
And Technology Centro Confluence Brewing Company
Customized Newspaper Advertising Eight Seven Central
Field Paper Company Garner Happy Medium Hy-Vee
Integer Lamar Lessing-Flynn Meredith Meyocks MNI Targeted

Media Snap XP SpeedPro Imaging Strategic America

Trilix Two Rivers Marketing West Bank ZLR Ignition

A /\l LB
7 X ™k
AMERICAN ADVERTISING FEDERATION
DES MOINES

AAFDSM.COM



